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εισαγωγή

Απλό και σύντομο κείμενο που απευθύνεται σε νέους αναγνώστες, για (1)
να σας Κινήσει την περιέργεια γύρω από το θέμα και (2) να σας προσκαλέσει
να ξεκινήσετε διάλογο με έναν σύμβουλο νέων.

Βασικές ιδέες, που θα επανα διατυπωθούν, θα Απλουστευθούν και θα συντομευθούν ίσως:
Αυτή η συλλογή κόμικς βασίζεται σε πρωτότυπες ιδέες από νέους
μεταξύ 18 και 27 ετών, που προέρχονται από τη Γερμανία, την Ελλάδα, την Ολλανδία, την
Ισπανία και τη Σουηδία με διαφορετικό υπόβαθρο.

Το φύλο είναι ένα σημαντική αλλά μερικές φορές συγκεχυμένη - ακόμη και αντιφατική -
πτυχή της ταυτότητας κάποιου. Προσκλήθηκαν να εκπροσωπήσουν τα συναισθήματά τους
και εμπειρίες, προκλήσεις και αγώνες, ελπίδες και ανησυχίες, ακόμη και
ερωτήσεις σχετικά με το φύλο.

Είναι η σειρά σας τώρα! Αφού διαβάσετε αυτά τα κόμικς, πώς νιώθετε; Είστε
περίεργος, έχετε ερωτήσεις, μπορείτε να ταυτιστείτε με τις απεικονιζόμενες καταστάσεις,
ίσως χρειάζεστε υποστήριξη; Δεν είστε μόνος!
Ο σύμβουλοι νέων μπορούν να σας βοηθήσουν να περιηγηθείτε σε αυτό το περίπλοκο θέμα.
Είναι τα σωστά άτομα για να ξεκινήστε το διάλογο: η εμπιστευτικότητα είναι κανόνας στην 
δουλειά τους και έχουν τη σωστή γνώση! Και αν χρειάζεστε περαιτέρω υποστήριξη,
μπορούν να σας καθοδηγήσουν στους σωστούς ανθρώπους!
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Theme 1 –  “So Cliché” 

Idea 1 (IEKEP, GR) 

Explanations: From an early age, girls are clothed all pink, boys all blue, to make it simple. This cliché was 
shared in all partner countries, with little to no variations in intensity, even today. 

The young participants used clothing to illustrate this issue because it is the most obvious way boys and 
girls are taught and expected to behave in different ways. The question remains: Why? 
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Idea 2 (CMO STAMM, NL) 

Explanations: It is usually uncommon for feminine girls to become a mechanic. With this image, young 
participants want to start a conversation about the fact that it does not have to be common. 

Girls can become a mechanic without anyone saying “Are you sure?” or “but it is a man’s job!” 
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Idea 3 (CMO STAMM, NL) 

Explanations: In the same way it is not regarded as “normal” for women to get “a man’s job”, a man can 
suffer from the opposite chliché if he wants to be a stay at home dad, even if it is never questioned when a 
woman wants the same. 

In this comic strip, this young man is sure he wants to take care of his future kids. But his guidance counsellor 
does not approve. She says he can do anything: she thinks it is sad, even a waste, not to use the potential 
he has for traditionally masculine job. Why is that? 
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Theme 2 – “Toy Stories” 

Idea 1 (IEKEP, GR) 

Explanations: Children learn gender clichés from an early age, through their education (family, school), and 
through games in which they reproduce and reinforce them.  

This picture is a classic example of such a situation, to which many participants could relate. It shows how 
difficult it is to challenge gender roles, because of the pressure “challenges” have to face. 
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Idea 2 (Unknown) 

Explanations: This drawing is a “leftover draft” but the young participants felt it would be a good addition 
to the previous draft comic strip nonetheless. 

It reflects on a similar issue, showing that exclusion based on gender can take many forms: while younger 
girls are often excluded from “boyish” football games, they can struggle in other fields when they grow up, 
such as video games. 

Video game players are mostly boys or men. As a result, girls and women will often face sexist reactions 
and remarks when they play online video games. 
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Idea 3 (Unknown) 

Explanations: This other “leftover draft” illustrates the same situation but for boys, who can also suffer 
from gender clichés. 

A typical example is how hard it is for boys to join “girly” activities. They may face disapproval from the girls 
they join, for instance if they want to learn dancing, but also from their families: many parents refuse to let 
their son have such “girly” hobbies. 
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Idea 4 (CMO STAMM, NL) 

Explanations: While teens do not play with toys anymore, make-up is an example of something they 
‘play’ with. 

With this comic strip, participants wanted to start the conversation about boys wearing make-up, and the 
assumption that they are homosexual if they do so. 
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Idea 5 (CMO STAMM, NL) 

Explanations: With girls it is usually the other way around (not wearing any make-up is strange or 
“abnormal”). 

Participants wanted to discuss this as well. Is it weird for girls to not wear make-up? Why? 
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Idea 6 (Centro San Viator, ES) 

Explanations: In toy shops and supermarkets, toys are sorted out in “Boys” and “Girls” sections. Usually, it 
is very striking, opposing blue toys on one side, pink toys on the other side. 

This contributes to reduce children’s choices when it comes to express their preferences freely. Parents 
often follow these sections blindly and lead boys in the blue section, girls in the pink section, leaving no 
freedom to their kids. Sometimes even refusing them to have a look in the other section. 

Here Centro San Viator imagined how children, who don’t have “gender prejudices” of this kind at an early 
age, can be the solution! 
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Idea 7 (SKA Darmstadt, DE) 
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Explanations: “I spy” is a guessing game where one player chooses an object within sight and announces 
to the other players that „I spy with my little eye, something beginning with...“, naming the first letter of 
the object. Other players attempt to guess what this object is. 

In this comic strip, SKA Darmstadt imagined kids playing this game with a magazine showing many famous 
people on the same page. One of them starts the game “I spy with my little eyes: someone who has a 
genderfluid identity”. The other one can’t guess, because these things are not always so obvious. 

So we end up on a panel showing all these celebrities telling about their own identity: they are diverse, for 
most of them we can’t know “at first glance” and it shows that gender identity is a lot more diverse and 
complex than what is usually shown and perceived. 
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Theme 3 – “LGBTQIA+ Rights & Discrimination : Where do we stand?” 

Idea 1 (IEKEP, GR) 

Explanations: With this strip, participants from IEKEP answered the question “What’s wrong today?” 

Homosexuality, and more generally everything “non-heterosexual” (bisexual, transgender, non-conforming, 
pansexual, asexual etc) is considered a disease by many, among older generations … but not only. 

Teenagers coming out of the closet will therefore not always get supportive reactions: on the contrary, they 
will be told something is wrong with them and should be “fixed”. 
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Idea 2 (CMO STAMM, NL) 

Explanations: Next to the “typical” sexual orientations - gay, lesbian, heterosexual or bi are well 
understood concepts – it is easy to forget that there is more. 

In this scene, young participants from CMO STAMM reflected on asexuality. Does this mean you cannot be 
in love with someone just because you don‘t want to have sex? Can you still feel attracted to someone but 
not have the desire to become sexual with this person? 
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Idea 3 (CMO STAMM, NL) 

Explanations: With this comic strip and the next one, young participants from CMO STAMM also felt it 
was important to show that understanding one’s sexual orientation can also be a very personal struggle. 

So even when somebody is not facing discrimination of any kind, they may need support and someone else 
to talk to about their own interrogations! 
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Idea 4 (CMO STAMM, NL) 
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Idea 5 (CMO STAMM, NL) 

Explanations: Here young participants imitated the movie “Mean Girls” when the characters are saying 
“You can’t sit with us!”. These three pictures are connected together: a group of gay people refuse 
somebody at their table because they are bisexual, and the same happens with a group of heterosexual 
people. So, the bisexual person ends up alone. 

With this comic strip, the participants wanted to show that discrimination 
is a broader issue than we think. Some people don‘t accept bisexuality as an orientation, and it is possible to 
be “rejected” from both “heteronormative groups” and the homosexual community. 
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Idea 6 (CMO STAMM, NL) 

Explanations: This setting is based on someone who doesn‘t feel like they belong to any gender at all. This 
can be a person who is transgender, genderfluid or maybe nonbinary. 

The struggle they face on a daily basis is that the whole world is organised around binary genders, and even 
the most ordinary things exclude anybody who does not feel like a man or a woman. 
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Idea 7 (CMO STAMM, NL) 

Explanations: This comic strip is about the fact that you can’t always know someone’s sexual orientation just 
by looking at them. It is a very common question in the LGBTTIQ community. 
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Idea 8 (Centro San Viator, ES) 

Explanations: To conclude this chapter, a positive glance from Centro San Viator! A person with a neutral 
name, Alex, presents themselves, and they are gender fluid, expressing their identity both in a feminine 
and masculine way. This person feels neither just “man” nor just “woman”, but both at the same time, and 
it can be expressed in different ways at different times. 

The second panel shows typical reactions: it is hard for most people to understand such a situation, as they 
are used to sort each other into two categories, “man” and “woman” or “masculine and “feminine”, just by 
looking at somebody’s appearance. 

However the youngest children don’t have such “heteronormative prejudices”: they have not learnt them. 
So their reaction is simpler and more accepting: “I only see a person”. 
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Theme 4 - “Back to School!” 

Idea 1 (IEKEP, GR) 

Explanations: This is another example of “What’s wrong today?” by IEKEP, focused on school. Gender 
prejudices attribute better skills to girls in “liberal arts” (social sciences, literature, arts …) and worse skills 
in “hard sciences” like maths. The contrary is usually the norm for boys. 

These clichés reproduce at school among other things. Teachers tend to lead boys into “scientific sections” 
and girls into “literature” and such. Students behave in similar ways towards each other. 

But in the end, this partly explains why engineers are still mostly males, and literature teachers mostly 
females. 
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Idea 2 (CMO STAMM, NL) 

Explanations: The symptoms of ADHD are more often seen in men. This comic strip is an illustration of the 
fact that both boys and girls can have ADHD nonetheless. 

But like for many disorders, professionals are more used to recognize them in boys and men rather than in 
girls and women, because scientific studies focus mainly on boys and men. 

26



Idea 3 (CMO STAMM, NL) 

Explanations: Women are often judged on their appearance, with little or no margin left for self-
expression: for instance, skirts are either too short and you are a “slut”, even “asking for it”, or they are too 
long and you are “uptight”. 
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Idea 4 (Centro San Viator, ES) 

Explanations: To conclude this chapter, once again a positive look from Centro San Viator! The participants’ 
idea is to show “metaphorically” that people raised with prejudices reproduce this negativity and 
prejudiced views when they are older. 
On the contrary, people raised without prejudices, with acceptance and tolerance, tend to be more 
accepting, tolerant, positive and supportive themselves later on. 
This is about education as a whole, and not just school, but it fits well in there! 
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Theme 5: “A fireman, a policeman and an air hostess walk into a bar …” 

Idea 1 (IEKEP, GR) 

Explanations: Yet another illustration of “What’s wrong today?” by IEKEP’s young participants. They 
wanted a humoristic example of different reactions to the current trend towards more equality. 

When women quit “traditional gender roles” (here, the kitchen!) to achieve great things and become role 
models, some men form a “resistance” to this change because they think women don’t belong outside their 
household. 
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Idea 2 (CMO STAMM, NL) 

Explanations: Women in the workplace often get questioned about their role in the company. Women 
in high positions are especially overlooked and presumed to have a lower position in their workplace. 

This scene reflects real life situations women face at work. 
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συμπέρασμα: “A World without Gender?” 
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A WORLD WITHOUT 
GENDER? 

Explanations: Young participants from SKA Darmstadt went a little further to imagine a world without 
gender, and how it would show in different areas and situations if gender was not an issue and the 
concept “disappeared” somehow. 
Can such a world exist? Do you think it should exist? How would you feel in the following situations? 
AT SCHOOL: An agenda showing a student’s very diverse activities, with all kinds of topics, mixing what is 
usually attributed to girls (“emotions”, 
„cooking”) and boys (“sports”, “chemistry”). 

AT THE SUPERMARKET: So many advertisements! But the typical “sexy girl selling soap” and “manly man 
shaving with a hatchet” have disappeared. There is a lot more diversity: same-sex parents, transgender 
model, woman selling DIY tools, man selling make-up, along with more “traditional” ads 
like a man and razor and a woman and diet food. Gender expression has not disappeared, but its diversity is 
now represented. 
AT THE TOY STORE: You are visiting a toys’ section … but there is now only one section in which you can find 
toys in all colours, not just blue and pink! 
AT THE SUPERMARKET: Impossible to find the usual products in separate sections for men and women. 
These products are still there of course, but they are not in “genderized” sections and formats: razors, 
shavers or even toothbrushes don’t need to be blue or pink depending on who buys them! 
ON A CONSTRUCTION SITE: In the future, construction sites don’t look the same anymore. Instead of the 
cliché manly men whistling at women, everybody is represented here: women work on the site too, and 
diversity 
shows both in terms of gender expression (feminine man, masculine woman, non-conforming people etc) 
and beyond gender (handicapped person, another wearing a hijab, small and tall people etc). 
AT HOME: On a refrigerator at home, you can see a family weekly plan showing what everybody’s doing 
throughout the week. But “Home” and “Office” appear for both parents and is balanced: none of them 
needs to sacrifice family life to make a living, or a professional career to take care of children. Children 
themselves have diverse hobbies, including “non- traditional” hobbies in regards to their gender. Both 
girls and boys do 
theatre, camps, various sports, creative activities, school trips, play musical instruments, go to a ballet class 
etc. 
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Παράρτημα 1: Για επαγγελματίες που δουλευουν με νέους 

ΠΩΣ ΝΑ ΑΞΙΟΠΟΙΗΣΕΙΣ ΚΑΛΥΤΕΡΑ ΑΥΤΟ ΤΟ ΚΟΜΙΚΣ

Αυτό το κόμικς δημιουργήθηκε χάρη στις πρωτότυπες ιδέες των νέων
μεταξύ 18 και 27 ετών που συγκεντρώθηκαν στο πλαίσιο του Erasmus +
έργο “New Perspectives - Gender Sensitive Approaches in Youth Work”.
Στόχος του είναι να απεικονίσει τα διαφορετικά συναισθήματα και τις εμπειρίες των νέων της 
Ευρώπης, Προκλήσεις και αγώνες, ελπίδες και ανησυχίες, ακόμη και ερωτήσεις σχετικά με το 
φύλο.
Συγκεκριμένα, έμαθαν, μοιράστηκαν και συζήτησαν τους παραδοσιακούς ρόλους των φύλων και 
τις προσδοκίες, και τις προκλήσεις που έχουν βιώσει ή βιώνουν ως νέοι λόγω αυτών των 
μακροχρόνιων στερεοτύπων.
Αυτό το κόμικς έχει σχεδιαστεί για να παραμένει απλό, προσβάσιμο, ευανάγνωστο και
παρέχει μια δημιουργική, ελκυστική και ενδιαφέρουσα μορφή σε εργαζόμενους με νέους που 
θέλουν να ξεκινήσουν διάλογο για την έμφυλη διάσταση με τους νέους με τους οποίους 
συνεργάζονται.
Μπορείτε λοιπόν να το χρησιμοποιήσετε ως "αφορμή για συζήτηση": να χτίσετε πάνω στις 
Αντιδράσεις του αναγνωστη , στις ερωτήσεις ή εντυπώσεις για να αρχίσετε να συζητάτε αυτό
το θέμα και να αξιολογείτε τις πιθανές ανάγκες του νέου ατόμου από αυτή την άποψη.

Επιπλέον, μια κρίσιμη δήλωση στην εισαγωγή που αναφέρεται στους νέους αναγνώστες
ισχύει για εσάς επίσης: Δεν είστε μόνοι!

• Η ομάδα έργου κυκλοφόρησε μια άλλη δημοσίευση που απευθύνεται σε εργαζομένους με
νέους άμεσα και καλύπτοντας τις ανάγκες τους κατά την αντιμετώπιση της περίπλοκης
διάστασης του φύλου. Εάν χρειάζεστε περισσότερες πληροφορίες σχετικά με το θέμα ή
προσαρμοσμένες μεθόδους, ρίξτε μια ματιά στο "IO1 - Navigating the Gender Jungle" .
• Οι εργαζόμενοι με νέους δεν μπορούν πάντα να παρέχουν στους νέους την υποστήριξη που
χρειάζονται. Σε συγκεκριμένες περιπτώσεις (π.χ. σεξουαλική παρενόχληση, διακρίσεις με
βάση τον σεξουαλικό τους προσανατολισμό, τη βία) θα χρειαστούν περισσότερη βοήθεια από
ό, τι μπορείτε
δώστε: μπορείτε να παίξετε έναν κρίσιμο ρόλο καθοδηγώντας τους στους σωστούς
ανθρώπους! (π.χ.
εξειδικευμένες ΜΚΟ, επίσημα δημόσια ιδρύματα, ψυχολόγοι κ.λπ.).
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Παράρτημα 2: Στοιχεία Εργου

«Νέες προοπτικές - Προσεγγίσεις για την ευαισθητοποίηση ως προς την έμφυλη διάσταση
στην εργασία με νέους » είναι μια Στρατηγική εταιρική σχέση για τη νεολαία που χρηματοδοτείται από 
το πρόγραμμα Erasmus+, Key Δράση 2, και συντονισμός από την BAG EJSA με την υποστήριξη του Yes 
Forum (Συμφωνία επιχορήγησης 2016-3-DE04-KA205-014655).

Από τα μέσα του 2018 έως τα τέλη του 2020, επαγγελματίες που δουλευουν με νέους και
νέοι από 5 διαφορετικές χώρες της ΕΕ συναντήθηκαν και συνεργάστηκαν για την ανταλλαγή και τη
δημιουργία νέων εργαλείων και μεθόδων για την αντιμετώπιση του θέματος του φύλου με τους νέους 
με προσαρμοσμένο τρόπο.

Μια διεξοδική παρουσίαση του έργου και των αποτελεσμάτων του, ειδικά των δύο
δημοσιευσεων που απευθύνονται σε νέους Ευρωπαίους αφενός και σε νέους εργαζομένους
με νέους από την άλλη πλευρά μπορείτε να βρείτε στον ιστότοπο του δικτύου YES Forum (www.
ναι-forum.eu/projects).

P1 
BAG EJSA e.V.  (DE) Nationwide association of Protestant institutions of youth social 

work (represent the political interests of members, lobby for 
disadvantaged young people, promote gender equality). 

P2 

Darmstadt SKA e.V. (DE) 

Association of youth welfare and provides counseling, education 
and social work in Darmstadt and the surrounding area. 

P3 

IEKEP (GR) 

A private non-profit organization in the region of Attica as an 
accredited vocational training center. 

P4 

Skelleftea kommun (SE) 

Skelleftea Municipality. 

P5 
CMO STAMM (NL) 

Knowledge center for societal issues, working for residents, 
institutions and organizations of Groningen and Drenthe. 

P6 

Centro San Viator (ES) 

School and center for professional training. 

P7 

YES Forum (DE) 
European network of organizations in EU member states or 
programme countries working with and for young people who 
face disadvantages or discrimination. 

The European Commission support for the production of this publication does 
not constitute an endorsement of the contents which reflect the views only of 
the authors, and the Commission cannot be held responsible for any use 
which may be made of the information contained therein. 

34


	Einführung
	Theme 1 –  “So Cliché”
	Idea 1 (IEKEP, GR)
	Idea 2 (CMO STAMM, NL)
	Idea 3 (CMO STAMM, NL)

	Theme 2 – “Toy Stories”
	Idea 1 (IEKEP, GR)
	Idea 2 (Unknown)
	Idea 3 (Unknown)
	Idea 4 (CMO STAMM, NL)
	Idea 5 (CMO STAMM, NL)
	Idea 6 (Centro San Viator, ES)
	Idea 7 (SKA Darmstadt, DE)

	Theme 3 – “LGBTQIA+ Rights & Discrimination : Where do we stand?”
	Idea 1 (IEKEP, GR)
	Idea 2 (CMO STAMM, NL)
	Idea 3 (CMO STAMM, NL)
	Idea 4 (CMO STAMM, NL)
	Idea 5 (CMO STAMM, NL)
	Idea 6 (CMO STAMM, NL)
	Idea 7 (CMO STAMM, NL)
	Idea 8 (Centro San Viator, ES)

	Theme 4 - “Back to School!”
	Idea 1 (IEKEP, GR)
	Idea 2 (CMO STAMM, NL)
	Idea 3 (CMO STAMM, NL)
	Idea 4 (Centro San Viator, ES)

	Theme 5: “A fireman, a policeman and an air hostess walk into a bar …”
	Idea 1 (IEKEP, GR)
	Idea 2 (CMO STAMM, NL)

	Conclusion: “A World without Gender?”
	Anhang 1: Wann und wo kommt der Comic zum Einsatz; Nutzungshinweise für Fachkräfte der Jugend(-sozial)arbeit
	Anhang 2: Projektbeschreibung



